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Executive Summary 
 
From 2002 till 2006, the international development agency Oxfam ran a major global 
advocacy campaign called “Make Trade Fair”. This report looks at two aspects of that 
campaign that took place in the South, in Sri Lanka and India respectively, as case 
studies. From them it draws lessons about advocacy in the South in general, and 
about  the role of international non-government organizations like Oxfam in particular.  
 
Chapter One sets the scene by introducing Oxfam International and the international 
‘Make Trade Fair’ campaign - its aims, objectives and strategies. It then focuses on 
two of the international sub-campaigns within ‘Make Trade Fair’, on the garment 
trade and on agricultural trade, of which these two case studies were part. 
 
Chapter Two sets out the first of the case study - a campaign on the garment trade in 
Sri Lanka that involved the formation of a coalition of unions and NGOs fighting to 
protect the rights of garment workers as the industry went through a major 
restructuring that involved job losses. The campaign also aimed to improve working 
and living conditions for those workers and to pressure for them to be paid a ‘living 
wage’.  
 
The second case study is described in Chapter Three. This was a campaign in India 
on agricultural trade, whose aim was to lobby the Indian Government to hold to its 
position in trade negotiations in the World Trade Organization (WTO), in the lead up 
to a Ministerial Meeting of the WTO in December 2005.  
 
The report looks at what was and was not achieved in each of those two case study 
campaigns, and identifies the factors that contributed to or limited success in each 
case.  
 
Chapter Four draws all this together by looking at the role of international non-
government organizations like Oxfam that become actively involved in advocacy in 
the South. It highlights some of the strengths and potential dangers of such 
involvement, and concludes with a set of recommendations. 
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